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Despite the interest of academics in management and economics in qualitative methods is growing, 

the literature and practice of MA and Ph.D. education is dominated by quantitative research, and 

rather barriers, misconceptions than benefits of qualitative methodology are known. This 6-hour 

course is designed to provide better understanding of applications, benefits and limitations of a variety 

of qualitative methods, such as: interviews, observation, case studies and content analysis. Students 

also gain knowledge about basic rules of analysis, which helps to deal with a huge amount of data that 

are not numbers. Students will work in teams and participate in an interactive mini-lecture.  

Outline of the course 

1. Who is your neighbor? Unique characteristics and benefits of qualitative methods 

2. Why Cola Classic and Cola Coke? Various methods of gathering qualitative data: 

a. variety of interviews: Individual In-depth Interviews, Focus Group Interviews, online 

Focus Group Interviews, Telephone Depth Interviews) 

b. observation 

c. case study 

d. content analysis 

3. Let’s talk about ads: Topic guide as a research tool, which facilitates gathering relevant data 

in interviews 

4. What do a CEO, a Financial Officer and an average employee know about an organization? 

Triangulation of data as a means to establish a shared vision of reality and a variety of data 

sources in case studies 

5. What is so appealing in Kołobrzeg – one of the Baltic see towns? Main guidelines for a 

content analysis and useful practices (coding, data displays, computer assisted analysis) 

Małgorzata Styśko-Kunkowska (Ph.D., Senior Lecturer at Faculty of Psychology University of Warsaw) 

has conducted qualitative studies in both academic and commercial settings. Currently her main 

academic interests are focused on a psychological meaning of employer branding and consumer 

behavior. She is a co-author of a book about e-addictions and academic papers on food labeling, as 

well as an author of a script for Ph.D. students „Interviews as a qualitative research method in 

management and economics sciences”. In her academic practice and working as a qualitative research 

consultant, she has implemented a variety of qualitative methods (e.g. standard focus group 

interviews, mini-groups, online focus group interviews and individual interviews), conducting 

personally above 1000 groups and over 600 interviews. She teaches qualitative research to Ph.D., 

postgraduate and graduate students, also at Warsaw School of Economics.  

Elżbieta Wąsowicz-Zaborek – Assistant Professor of SGH Warsaw School of Economics, holds Ph.D. 

awarded by Poznań University of Economics and Business. She also completed an international post-

diploma program in “Public Administration of European Union” at the West Pomeranian Business 

School. Her academic and consulting experience includes numerous publications, analyses and reports 

in tourism and services marketing, also management and research methods. From 2008 to 2015 she 

was a Vice President of the Polish Tourist Organisation. During twenty years of her professional and 

scientific career, she has been regularly involved in the research process from the planning stage, 

through collecting research data to the preparation of a final report, both as an individual researcher 

and as a team member. She conducts classes for students and doctoral students and also postgraduate 

courses in designing research processes and tools and quality methods.  

 


